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Orange, 26th January 2011

The campaign is off to a racing start!
After 11 weeks of sales, with volumes sold up 10% from last year and 39% from two years ago, Pink Lady® is proud to announce very encouraging results for the second half of the season.
The principal European and export markets are on the rise, demonstrating overall momentum that continues to grow this year. Germany holds onto its leading position with a rise of 18%. Other significant growth concerns Denmark, up 44%, the Netherlands, up 21%, Portugal, up 32%, Russia, up 18%, Austria, up 58%... And Spain, one of the main strategic targets in the medium term, has met its goals during the first weeks, with growth of 36%.
Among the main reasons for these excellent levels of performance, we can cite:

- remarkable harvesting quality

- implementation of new promotional tools

- the effectiveness of the TV campaign, and

- the acknowledgement of a delicious fruit.
On the eve of an exciting and powerful European tv ad campaign for Valentine's Day, this encouraging campaign kick-off is a promising sign, showing once again that you can build the success of a product reference without sacrificing its value.
Stay tuned...
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