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Press release
For immediate release

Orange, 29th July 2011
Pink Lady® consolidates its position as leader in Europe’s premium apple market 2010/2011

The 2010/2011 season has confirmed Pink Lady®’s great performance in 2009/2010 (+32% in volume), which marks the brand’s maturity and ability to achieve consistency from season to season.  The pink apple has achieved a total sales volume of 111 500 tonnes (+4% in volume).

Its great sales dynamic is the result of efforts and investments across the chain:
· Stringent quality controls in collaboration with Bureau Veritas
· The ever-increasing support of our European distributors to promote the brand on store shelves
· Constant innovation and development of promotional strategies to entice and recruit new customers and establish their loyalty
· An effective television campaign across the main European markets focusing on 3 key moments of the campaign: the launch, Valentine’s Day and Spring.

The main European markets are stronger than ever. Germany remains on top, followed by the United Kingdom, up by 25%, and then France, Italy and Denmark (+20). Only a few markets (namely Italy, Spain and Russia) were held back in their growth due to a lack of apple sizes appropriate to each market, beginning early on in the season.
However, despite this size issue, the 2010/2011 season recorded significant sales, particularly around Saint Valentine’s Day and in early spring.

In its major export markets – the development of which is one of Pink Lady®’s principal objectives in the medium term – the growth dynamic shows a +49% increase in volume compared with 2009/2010: Russia shows 10% growth, Hungry 53%, Slovakia 71%, Israel 76%, Singapore 143%, United Arab Emirates 45% and Thailand 70%.

Ever the pioneer, Pink Lady® will continue to develop in various ways over the approaching campaign. Perpetual movement is the Pink philosophy.
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